STUDENT RECRUITMENT

1 VIA ONLINE VIDEO I

Through the use of industry-leading video production and online marketing services, theU.com helps
universities exceed their enrollment goals. Following three easy steps allows your university to effec-
tively message the elusive student audience by developing an innovative lead generation campaign.

Step 1: Video Production

Employing its trademark, critically acclaimed production style, theU.com works with university
staff to develop a series of videos that position your university as a leading higher education
institution helping students achieve life and career goals. theU.com’s fast-paced format profiles
your university’s broad academic offerings, noteworthy faculty, and friendly student body, with
production staff and university marketing departments closely collaborating to ensure the video
remains on-message.

As a multimedia asset, theU.com-produced videos enhance your school's brand awareness and
act as a powerful recruiting tool, messaging potential students in a format that is highly
engaging and informative. The video also serves to increase the quality and quantity of leads
generated from students on behalf of your school.

Step 2: Multimedia Student Acquisition Campaign

Through participation in theU.com multimedia student acquisition program, your university is
provided with a branded “request for information” form to be displayed alongside your video. This
form encourages students interested in your institution to submit contact information for follow
up by admissions staff.

Sample Video Acqusition Campaign

Step 3: Promotion and Distribution

The main promotional focus involving your multimedia student acquisition campaign includes placement on theU.com’s highly
popular destination website (theU.com), where your video will be included as part of an on-demand library viewed by hundreds of
thousands of qualified student visitors per month. In partnership with Innovation Ads, theU.com will also syndicate your schools
video lead generation campaign to a network of websites viewed by 250,000 student users daily. The network includes:

www.CareersandEducation.com www.ScholarWebMedia.com
www.FreeScholarshipGuide.com www.ScholarshipSearchTool.com
www.10KScholarship.com www.ScholarshipHeadlines.com

Additionally, theU.com is promoted on some of the top sites reaching students, including the Princeton Review, AOL and Barnes
& Noble's Sparknotes.
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