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A setof five DVDs to be
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popularuniversitiesfrom the classroomgo the partyscene.
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Devotingabout15 to20 minutegper school,the
documentariesiredivided intoeight sectionshat each
highlight a differentaspecbf the collegeexperienceThe
goal, saidthe film's producersjs to providea less filtered
look at studentlife thanthat offeredby university
marketers.

"What a lot of collegestudentgdon'trealizeis that
educationis a big businessand collegesspenda lot of
effort trying to marketthemselves,$aidDoug Imbruce,
founderand CEO of The U, the companythat producedhe
DVDs. "The toolsthat werethereto help studentanakea
decisionwerejust really poor.”

Imbruce,who graduatedrom ColumbiaUniversitylast
spring, saidheideafor the seriescameto him morethan
four yearsagowhenhe washimself decidingvhereto
attend.Frustratedy thetediousprocesof visiting school
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after school,he wanteda simpler wayto geta feelfor a
college'satmosphere.

"I remembehow absolutelydifficult it wastrying to visit
thesecampusesvith Mom and Dad going, trying to getme
to fill out my applicationsandgetin the minivan,”Imbruce
said."It wasreally hardto getan accuratepictureof what
life waslike on theseeampuses.”

To gatherdatafor the series mbruceandhis company
recruited300 studentiaisonsoverthe pastthreeyearsfrom
all the schools featuretb do surveysandbackground
researclon theirinstitutions.The producerghensent
cameracrewsto eachschoolto conductfirsthand
interviewsand getfootageof the campus.

Narratedby starsof variousWB sitcoms- Imbruce's
relationshipwith the cablechannelformedwhile he wasan
assistanbn thenetwork'sprogram”Everwood"-- the films
arefastpacedandyouthoriented.Eachschool'sprofile is
intersperseavith factsabouttheits academigrogramsand
calendarformataswell asmoretrivial tidbits, suchas
studentsfashiontendencies.

Imbrucesaidthe effect of the documentariess achievedy
the opennes®f the studentgarticipatingin thefilming. He
stresseshat thefilms areunauthorizedandinterviewswith
studentsareintendedto showthe prosandconsof each
school.

In a samplevideo of the University of Californiaat Los
Angelesfeaturedon TheU's Web site, studentsareshown
praisingthe school'sdiverselocationbut alsolamentingthe
largeclasssizesandlack of personakttention.Onestudent
candidlytells the camerathat inmanycourseshe only
attendsthe first day of classand examsessionyet still
managegjood grades.

With thereleaseof the documentariesn Oct.25, TheU
plansto marketthe DVDs activelyto bothincominghigh
schools studentandtransferstudentsThe companyhas
strucka joint advertisingdealwith U.S.News& World
Reportto run spotsin its annualcollegeguideandwill give
away nearlyhalf a million sampleversionsof thefilm to
high schoolcounselorsacrosghe country.
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Imbrucesaidhe hopesthe DVDs will helpstudentamake
moreinformeddecisionson whereto gettheir college
education While manyresource®xistto help studentsn
the collegeselectionprocesshe hopesthefilms will add
anotherdimensionto what'salreadyout there.

"The old cliche is that apicture'sworth a thousandvords,"
Imbrucesaid."There'sa lot to be gainedfrom guidebooks,
but there'sa lot moreto be gainedfrom this."
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